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7 NORTH CENTRAL REGION 2024

Volunteer Specialists

7/ Wisconsin Data

In 2024, the second North Central Region 4-H Volunteer Impact Survey was launched to gather
information from 4-H Volunteers about the perceived impact of volunteering.

N

The purpose of the study was to investigate the:

Individual Benefits - or, value to the individual volunteering
Organizational Benefits - or, value to the Extension 4-H program and
Public Value - or, value to the community(ies) where they live and work

An electronic survey was sent to a sample of 1,000 volunteers from each of the 12 NCR states. 2,252
Volunteers completed responses across the region, representing an 18.8% response rate.

Volunteers give on average 9 hours a month to 4-H. Average years of service was 13.5 years for
volunteers. 2/3 of volunteers were 4-H members as youth.

Volunteers value the "shared sparks"
model of 4-H, which focuses on working
with young people on areas of mutual il
interest to facilitate youth thriving. °

80% Female

‘ ‘ ‘ 18% Male

INDIVIDUAL BENEFITS

Volunteers come into the 4-H Youth Development Program to support youth and make a
difference. In addition, they personally:

- . -
94% had fun while volunteering Volunteering in 4-H has

fostered better

91% built new relationships with youth communication, leadership,
and organization skills. |

have used those skills in my

82% gained skills to use in other roles roles within our local schools
(e.g. Band Booster President,
75% felt better connected to tbhe community committee chair, organizing
events).”
74% increased their confidence as a leader
WISCONSIN

4-H VOLUNTEER
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ORGANIZATIONAL BENEFITS

Volunteers bring substantial value to Extension and 4-H programs. Volunteers said they:

96% taught youth new skills "My most significant

volunteer experience was to
help youth develop problem
solving skills and to help
them look at situations
88% shared the value of the 4-H program differently. Event though it is
photography skills they are
using. | feel it had a greater
80% recruited new youth to 4-H impact on their life skills

than many people realize.”

90% planned learning experiences

1% recruited new volunteers to 4-H

WISCONSIN
4-H VOLUNTEER
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PUBLIC VALUE

o

Volunteers impact the communities where they live and work. Their value goes beyond the scope
of the program and leads to changes in community conditions. Volunteers said that volunteering
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90% makes communities stronger I see the volunteers making

the community stronger by
87% helps connect communities validating, and helping youth
make our communities
better. When you give youth
81% improves community health positive role models, they
become positive stronger
citizens to contribute to our
70% encourages civic involvement communities.”
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WISCONSIN
4-H VOLUNTEER

Volunteers not only bring invaluable experience and care (as caring
adults) to the 4-H program and its participants, but volunteers seek
out 4-H as an opportunity for personal growth and to give back
to their communities and the youth they serve.






